
D ATA S TA X  C U S T O M E R  C A S E  S T U D Y

USE CASE: 
Customer 360° 

INDUSTRY: 
Financial Services

CHALLENGES:
 N Obtain a unified view of client data
 N Implement relevant and personalized 

marketing campaigns
 N Integrate multiple sources of external data

SOLUTION:
 N Datastax Enterprise

RESULTS:
 N 360-degree customer view
 N More than 7 million client clusters already 

integrated in France, the United Kingdom, 
and Germany, with six additional countries 
expected by the end of 2018

Formerly known as Renault Crédit International, RCI Bank 
and Services is a French international company specializing 
in automotive financing and insurance for Renault, 
Nissan, and Mitsubishi. 

Handling more than 4 million service contracts a year, RCI was 
facing an overwhelming volume of client data and was also having 
a tough time getting a clear view of customer behavior and activity 
due to data silos. 

In 2016, the company launched its Big Data program to get a 
consolidated view of this data and thus personalize its clients 
services according to channel and behavior preferences. 

CUSTOMER 360° & REAL-TIME 
PERSONALIZATION

RCI Bank and Services 
Gets a 360-Degree Customer View with DataStax

THE CHALLENGE

Our data was decentralized. 
It has therefore become 

indispensable to implement 
a customer master data 
management solution to 

deploy a consolidated vision 
of our clients in one  

single point.” 

-- Jean-Charles Gemin,  
Head of the Big Data program  

at RCI Bank and Services



One of the main 
advantages of the 

DataStax solution is 
that it allows us to 

easily and quickly add 
external data from 
insurers, builders, 

surveys or partners, 
for example. We are 
also going to gather 

additional information 
such as daily contact 
made with the client, 

the communication 
channel used, the 

subject of his request, 
his payments…” 

-- Jean-Charles Gemin,  
Head of the Big Data program at 
RCI Bank and Services Services

D ATA S TA X  C U S T O M E R  C A S E  S T U D Y

RCI needed an operational database that could provide 
accessibility to online sales tools, 24/7 availability, a high level 
of security, and the ability to upgrade to be able to handle a 
significant volume of external data.

RCI chose DataStax Enterprise (DSE) for its proven and battlefield-
tested always-on and real-time capabilities, then contracted 
Deloitte to validate the DataStax architecture’s performance and 
ability to meet the company’s immediate and future needs—a 
validation that proved to be successful. 
“Validation of the architecture is essential to make the roll-
out stages smoother,” Gemin said. “This audit has allowed 
us to be sure of our investment. It is an essential prerequisite 
before starting such a project where there is a great risk of 
losing time…and money.”

Within six months, RCI had integrated around 6 million client 
clusters in France and another 700,000 from the United 
Kingdom subsidiary, all of which became immediately 
operational. Germany followed, adding another 700,000 clients 
to the system within three weeks. 

“Today, we have a core model in the data management procedure 
which allows us to duplicate an entire country in the system,” 
Gemin said. “But each subsidiary uses a different system which is 
specific to its needs.”
DSE’s search capability allows RCI to scan the entire system for a 
name, email, and contract number in less than a second. 
Finally, and perhaps most importantly, RCI has been able to use 
DSE holistic customer view that allows for highly personalized 
customer recommendations. 

THE SOLUTION

THE RESULTS

RCI plans to integrate data from six additional subsidiaries by 
the end of the year. The company also plans to start using graph 
technology to better analyze data and surface relationships 
between data from RCI and Renault, which will lead to valuable 
real-time insights that power amazing customer experiences.

NEXT STEPS

ABOUT DATASTAX

DataStax powers the Right-Now Enterprise with the always-on, distributed cloud database built on Apache Cassandra™ and designed for hybrid cloud. The 
foundation for real-time applications at massive scale, our flagship product, DataStax Enterprise, makes it possible for companies to exceed expectations through 
consumer and enterprise applications that provide responsive and meaningful engagement to each customer wherever they go. Our product also gives businesses 
full data autonomy, allowing them to retain control and strategic ownership of their most valuable asset in a hybrid cloud world. DataStax helps more than 400 of the 
world’s leading brands like Capital One, Cisco, Comcast, eBay, McDonald’s, Microsoft, Safeway, Sony, UBS, and Walmart transform their businesses through right-
now applications focused on enterprise optimization and customer experience. For more information, visit DataStax.com and follow us on @DataStax. 

DataStax is a registered trademark of DataStax, Inc. and its subsidiaries in the United States and/or other countries. Apache Cassandra is a trademark of the Apache 
Software Foundation or its subsidiaries in Canada, the United States, and/or other countries.


