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TRANSFORM YOUR DIGITAL CORE BANKING 
EXPERIENCE WITH DATASTAX
Traditional core banking no longer provides the required customer experience to acquire, retain and grow customers.  
Many banks are behind in making the critical end-to-end digital banking transformation due to a myriad of legacy 
systems and fragmented data. Banking institutions must now establish a more holistic customer experience approach 
and underlying digital transformation strategy – one referred to by industry experts as “digital core banking.”  

Today more than ever, the industry relies on game changing software to provide high-performing business-critical 
operations, analysis, and insights for retail banking, loans, credit cards and more.  New target architectures are required 
to pave the way toward end-to-end digital transformation.   

The Biggest Challenge Facing Banks Today: 

To Stay Engaged with the Customer” 
       – Moorad Choudhry, author of ‘The Principles of Banking’ 

KPMG echoes this sentiment in their report, “Banking Outlook: An Industry at a Pivot Point.” They show how recent 
changes in return on equity and net interest margins mean that banks are truly at a pivot point. As a result, KPMG says,  

“In our view, few mandates are more important to the banking industry right now than a relentless attention to 
connecting with customers as a means of building new revenue streams.”

“Banks must begin to act less traditionally and follow the path forged by other customer-centric organizations that 
allow themselves to be shaped by customer demand, using more mobile, more two-way, more ‘right-now’ experiences 
to give customers what they want when they want it.”  — KPMG, Banking Outlook

https://www.kpmg.com/US/en/industry/Banking-Capital-Markets/Documents/look-ahead-2014-industry-brochure.pdf
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WHAT DO BANK CUSTOMERS WANT?
CGI Group recently answered this question in its “Understanding Financial Consumers in the Digital Era” report, 
which surveyed 1,244 consumers about banking. The report found five items that stood out above the rest:

Top 5 Wants of Bank Consumers
Percent of Respondents Who Ranked Each Item as a “Top Want” How Would You Like Your Services to be Delivered

 
ARE YOU DELIVERING WHAT YOUR CUSTOMERS WANT?
Here are the key questions that financial institutions should ask themselves to ensure they thrive and stay ahead 
of the competition:

 
 Does your digital experience reward customer loyalty through programs and discounts? 

 
 Do you offer personalized rewards and recommendations factoring in specific user profile data that 
is current?

 
 Do you provide users access to their account information anytime, anywhere? 

 
 Does your digital experience enable users to see a holistic view of all their accounts, within and outside 
of your institution?

 
 Do you offer an integrated and unified omnichannel experience for your users?  

 
 Does your digital experience factor in contextual data for the individual user and their preferences that 
enable you to deliver personalized experience in real time?

 
 Do your customer-facing applications offer proactive and real-time advice on wealth building, spending 
habits, and money-saving tips?

Reward me for my business

Give me “anytime, anyplace” access to my balance

See me as a person

Provide me with wealth-building advice

Show me what I’m saving on and how to save
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http://www.cgi.com/sites/default/files/pdf/br_fs_consumersurveyreport_final_july_2014.pdf
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ABOUT DATASTAX

It starts with a human desire, and when a universe of technology, devices and data aligns, it ends in a moment of fulfillment and insight. 
Billions of these moments occur each second around the globe. They are moments that can define an era, launch an innovation, 
and forever alter for the better how we relate to our environment. DataStax is the power behind the moment. Built on the unique 
architecture of Apache Cassandra™, DataStax Enterprise is the always-on data platform and has been battle-tested for the world’s 
most innovative, global applications.

DataStax provides data management to the world’s most innovative companies, such as Netflix, Safeway, ING, Adobe, Intuit and 
eBay. Based in Santa Clara, Calif., DataStax is backed by industry-leading investors including Comcast Ventures, Crosslink Capital, 
Lightspeed Venture Partners, Kleiner Perkins Caufield & Byers, Meritech Capital, Premji Invest and Scale Venture Partners. For more 
information, visit DataStax.com/customers or follow us on @DataStax. 

© 2018 DataStax, All Rights Reserved.

DO YOU HAVE THE RIGHT TOOLS?
Engaging with the customer is the biggest challenge facing banks right now, and those that do it well will win market 
share over the next five years. Powered by the industry’s best distribution of Apache CassandraTM, DataStax Enterprise 
is the always-on data platform for B2B and B2C enterprise applications to increase wallet share and thrive in a new 
digital banking era.

Drive critical contextual 
omnichannel and digital 
interactions to improve 

member satisfaction and 
reduce churn by making 
sense of highly complex 

relationships between 
all data using Graph. 

Shift to real-time ingestion, 
processing and analytics to 

provide customers with 
insights on their activity and 

better understand their account 
potential with a centralized 
data platform that scales 
as new data sources are 

integrated.

Improve time to market for 
deploying new customer 

self-service tools that give 
customers control over their 
account with a platform that 
is always on and distributed 
so data is always available 

anytime and anywhere.

Identify real-time anomalies 
in patterns of customer 

behavior and transactions 
to reduce cost of fraud by 

leveraging Graph, Analytics 
and Search.

DATASTAX ENTERPRISE FOR BANKS: 
TRANSFORM YOUR DIGITAL CORE BANKING 
In order to stay ahead of the competition in today’s data-driven economy, banks must be able to ingest, integrate and 
deliver critical data across channels. Disruption demands change, and the place to start is at the data layer. Banks 
around the world use DataStax Enterprise for a variety of mission-critical use cases. Here are some examples of how 
DataStax is enabling financial institutions to digitally transform to meet and exceed customer expectations:

Risk Management & 
Control Oversight

Financial Modeling & 
Reporting

Customer 360, Personalization 
and Recommendations

Fraud Detection & 
Prevention


