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Source: HBR, Salesforce

70% of customers say personalized 
engagement is very important to 
winning their business

More Conversion

23% more repeat their shopping trips after 
a great omnichannel experience

More Loyal

Omnichannel shoppers spend 4% more on 
every shopping occasion in the store and 10% 
more online than single-channel customers

More Spend

Make or Break Omnichannel

Will Your Company Make or 
Break Customer Experience 
This Holiday Season?

Success this holiday season will hinge on a 

well-executed omnichannel strategy, avoiding 

embarrassing outages, and near-immediate response 

time. Learn how the biggest and most successful 

brands have architected their infrastructure to 

embrace the holiday season with confidence.

H O W  M A C Y ’ S  I S  T A C K L I N G  I T

Big Idea: Consolidate database silos and move 
to a single customer view for every channel

Source: DataStax Customer Success

Macy’s is a must-shop for the holidays, operating nearly 700 
department stores and more than 180 specialty stores in 44 
states in addition to their major digital properties.

Unifying database silos, with a single distributed database, 
enabled them to achieve a 360-degree customer view, and 
drive a seamless omnichannel purchasing, inventory, and 
fulfillment experience.
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Each week Walmart serves about 260 million customers across 
28 countries from their ecommerce site and mobile apps, 
putting the “happy” into happy holidays.

Using a distributed data architecture across their hybrid cloud, 
they can elastically scale instantly and online during the 
holidays to ensure maximum responsiveness and speed—
no matter the volume spike, while avoiding overprovisioning 
to meet demand with maximum e�ciency.

Transaction growth on any given day 
of Peak Week puts pressure on traditional 
database architectures last year

10-40% 

eCommerce growth predicted for the 
2019 holidays, higher than 2018’s 11% 
growth

14-18% 

Source: Hitwise, Deloitte

Make or Break Speed

Source: NRF Holiday Deadline, Think with Google, Kissmetrics

Delays in responsiveness can 
result in a 7% reduction in sales

1 Second

Shoppers dissatisfied with performance 
say they’re less likely to purchase again

79%

Shoppers wait until Super Saturday to 
buy—straining inflexible systems and 
degrading experience

12% 

W H Y  I T  M A T T E R S

Speed is more of a factor than ever to
maximize sales this holiday season

Make or Break Uptime

Source: NRF Winter Holidays, IDC

Per hour, the typical cost of large, critical holiday downtime
$1M+

Of ops teams take up to 12 hours to fix a major issue
35%

Of annual sales can depend on the holiday season
30% 

Delivering a high-touch omnichannel experience 
is a proven way to e�ectively compete while 
driving improved loyalty as a bonus

W H Y  I T  M A T T E R S  

Y O U R  C H A L L E N G E

Growing holiday volume and hard-to-predict 
demand surges make it harder to e�ciently 
deliver a consistent, fast CX

H O W  W A L M A R T  I S  T A C K L I N G  I T

Big Idea: Use a distributed architecture to 
dynamically optimize database capacity and 
performance across hybrid and multi-cloud

W H Y  I T  M A T T E R S

A single holiday uptime incident can 
cost millions, and generate negative 
headlines at the most sensitive time

Source: CIO Bulletin

eBay connects over 170 million buyers and sellers across over a 
billion listings. Uptime is critical to ensuring frictionless commerce.

Running a peer-to-peer, fully distributed masterless database 
architecture that’s deployed across all their data centers globally, 
eBay can meet uptime goals while at the same time handle data 
velocity demands of more than 5B database transactions a day.

MASTERLESS

Visit datastax.com to find out how 
you can ensure you’re ready for a 
record-breaking holiday season.

Learn More

Companies surveyed experienced preventable downtime incidents 
or severe degradation in a 12-month period

1 / 3 

Said their data center’s outage could have been prevented with 
better management/processes or configuration

60%

Source: Uptime Institute Survey 2019

MASTER/SLAVE MULTI-MASTER

DynamoDB Azure Cosmos DB

Y O U R  C H A L L E N G E

Running a master/slave, multi-master, or shared 
database architecture creates single points of 
failure and maintenance

H O W  E B A Y  I S  T A C K L I N G  I T

Big Idea: Availability 9’s are so yesterday. 
Achieve continuous availability with the 
resilience of a peer-to-peer masterless 
architecture and never go down again...ever!

Source: Accenture, Gatepoint Research Pulse Report

Customers think digital and physical touchpoints 
where they shop are well connected

13% 

Challenge reported by retail IT: multiple database 
silos across digital and brick-and-mortar stack that 
fragment CX

#1

Data issues and integration are still one of the 
biggest roadblocks to omnichannel success

Y O U R  C H A L L E N G E

https://www.datastax.com/resources/whitepaper/your-enterprise-ready-holidays

